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Who is Carl and why should I 
listen?
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Search Engine Optimization 
(SEO) is a collection of 
strategies aimed at making 
sure your users can find the 
content that you create
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79,743 Everyone uses Google1 to 
find content

S e a r c h e s  P e r  S e c o n d

1 and other search engines
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Writer’s Workshop
4-point strategy that makes Google notice you

Relevant Crawlable Links Mobile Friendly
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What makes you relevant?
E-A-T

Expertise Authoritativeness Trustworthiness
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Rebranding – A Case Study
Keeping your hard-earned goodwill
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SEO keyword research
According to Answer The Public, no one was looking for Workspace ONE UEM

Workspace ONE UEM

AirWatch
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Was it true?
We compared the queries using Google Search Console and saw the same pattern.

AirWatch

Workspace ONE 
UEM

% IMPRESSIONS
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The solution? 
Powered by AirWatch
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Did it work?
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Customers think our pages 
are relevant

39% 

Increase in 
page views
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We are making ourselves 
noticeable!

2189% 

Increase in 
Impressions
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More customers are visiting 
our pages

707% 

Increase in 
Clicks
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SEO and Content
Three important parts for content
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What are the big three items for content SEO?
Keep these in mind when creating content

Titles and Short 
descriptions

Clear and Plain 
Language

Limited Redundancy
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Titles & Short Descriptions

Google prioritizes titles & 
short descriptions

Why? Search results
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On an average, five times as many 
people read the headline as read 
the body copy. When you have 
written your headline, you have 
spent eighty cents out of your 
dollar
- David Ogilvy
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Writer Workshop
3-point strategy to writing good titles

Clear Language Product Names Question Format

Additional Tips: 2nd person titles, Easy Questions, and ditch the meaningless navigation words
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An exercise in Search Results

Which Link Would You Click?



Confidential │  ©2019 VMware, Inc. 21

The best results
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Short Descriptions
A brief, clear description on what the page will contain

Brief Clear Engaging
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Short Description Example
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Clearly explain WHAT and WHY

Use casual language that users like

Avoid generic buzzwords. Not even Google likes them.

Balance covering everything in a single topic vs tons of microcontent.

Clear Language
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Reducing Redundancy

Redundant content includes:

• Shared topics in different product documentation

• Repeating the same documentation between versions

• Topics covering the same information

You end up competing against yourself in the page ranks
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Redundancy and Page Rank

Part of the page rank system includes the popularity of a 
page – how often people click that link

If you dilute your content with multiple copies of the 
topic, you dilute your share of the SEO juice.

This leads to competitors winning the ranking

Clicks

Wikipedia Joe Blogger Widget-o-tron v1

Widget-o-tron v2 Widget-o-tron v3
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Conclusion
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Key Take-Aways
Bake SEO into your content

Write it clear Write it plain Write it once
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Acrolinx’s Conversational function 
highlights paragraphs that sound 
formal or are not engaging.

Industry Tools

Tone analyzer uses linguistic 
analysis to detect joy, fear, sadness, 
anger, analytical, confident and 
tentative tones found in text. 

Google Search Console Answer The Public Google Analytics

https://search.google.com/search-console/about
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https://centerforplainlanguage.org/google-content-guidelines/

https://www.mariehaynes.com/eat/

https://www.internetlivestats.com/one-second/#google-band

https://answerthepublic.com/

Images:

https://mangools.com/blog/wp-content/uploads/2019/07/learn-seo-new-t.png

https://www.askscientific.com/wp-content/uploads/2014/09/Writing-EffectiveTitles.jpg
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Thank You


