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Reference material on how to enable Google Analytics: 
https://support.google.com/analytics/answer/1008080?hl=en 

10% tools and 90% intelligence 

Article by Mark Baker on limitations of analytics: 
http://everypageispageone.com/2011/12/07/why-analytics-may-mislead/
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Helps with decisions on localization and translation. Are you choosing the right 
languages?
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Not just % of Returning vs New visitors. 
• Bounce rate – for returning visitors, could mean a bookmarked page. For context-

sensitive help, it could mean that the topic contained exactly what they needed. 
For new visitors, not what they wanted – or they didn’t like what they saw

• Returning visitors view more pages and spend over twice as long as new visitors –
they come back for valuable information

• Frequency & recency – how many times to people visit, how long ago was their 
last visit

• Engagement – how long do people spend on the site (in seconds)
• User-ID Coverage – was not meaningful for us
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These are search terms used in Google to find your site. 

(not set) indicates people who came to your site from a method other than search.

(not provided) indicates people connected to Google using SSL (https). This 
automatically includes anyone logged into a Google account or using the Firefox 
search bar.
For more information on (not set) and (not provided), see 
http://www.whereoware.com/blog/not-set-vs-not-provided/2013/05/
For further information on (not provided), see 
http://www.notprovidedcount.com/what-is-not-provided/

16



17



18



According to Kissmetrics, the average bounce rates per industry are:
• Squeeze pages with a single call to action: 70-90%
• Lead generation for services: 30-50%
• Blogs: 70-98%
• Self-service and FAQ sites: 10-30%
• Content sites: 40-60%
• Retail sites: 20-40%

19



20



21



22



23



24



25



26



27



Who is looking at your web site
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Who is looking at your web site
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